
 

Call for Applications 
 

ROWCA-HR-23-001-CFA 
 
Position   : Graphic and Brand Design – Category A Consultancy 
Organizational Unit  :           COMPASS Programme, PXD, Communication Team 
Duty Station   : Homebased 
Type of Appointment  : Consultancy  
Duration                                  :           11 months 
Monthly fees                           :           2000 USD - 3000 USD based on location and seniority 
Estimated Start Date  : asap  
Closing Date   : 4-Apr-24 
 
 
1. Project Context and Scope:  

 
The graphic and brand design consultant will support the Communications and Visibility 
functions of the Cooperation on Migration and Partnerships to Achieve Sustainable Solutions 
(COMPASS) Programme. This entails close collaboration with the data and communications. 
For more information, visit: www.iom.int/compass. 

 
 

2. Category A Consultants: Tasks to be performed under this contract 
 

Working under the supervision of the COMPASS Communications and Awareness Raising 
Officer, the consultant will be the main graphic designer and guardian of the IOM brand for all 
outputs under the COMPASS programme in the 14 target countries and globally. The selected 
candidate will work remotely with a team of two communication officers, a knowledge 
management consultant, an editor and occasionally a freelance illustrator, animation/motion 
designer and content creators in the field (video/photography). 
 
The main role of the graphic and brand design consultant is to help the 14 COMPASS countries 
and the communications team to roll out visuals, report lay-outs, templates, promotional items, 
data visualizations and other design products in support of the programme’s goals and 
outcomes. We are looking for someone who is creative, a fast worker with strong 
communication skills, detail oriented, who understands branding and can create easily 
accessible solutions for all.  
 
This includes the following tasks:  

- Attending team meetings to discuss the monthly workplan. 

http://www.iom.int/compass


 

- Keep oversight of ongoing tasks, manage coordination with country focal points, 
and store (source) files in a way that the team always has online access. 

- Produce the lay-out of research and data reports produced under the COMPASS 
programme and by IOM’s Protection Division in Geneva for global publications (in 
English and French). 

- Liaise with IOM’s Research, Publications, Brand and Design units to guarantee the 
correct application of IOM’s graphic design guidelines. 

- Provide source files for Arabic translations of visuals and publications.. 
- Design data visualisations presenting the outcomes of COMPASS research on 

migrant protection and counter-trafficking data, and on progress made by the 
programme. 

- Produce bespoke designs for COMPASS’ sustainable goodies produced by 
migrants and local teams. 

- Provide overall graphic design support and brand guidance to the team. 
- Carry out other tasks as may be required. 

 
This consultancy is at a fulltime basis, or the equivalent of 20 working days per month. The 
consultant can work remotely but must be available online for bilateral and team meetings 
and live feedback moments with the IOM team for at least 4 hours per working day, 
between 9:00 am and 5:00 pm UCT (Dakar, Senegal).  
 

6. Performance indicators for the evaluation of results 
 
At the beginning of each month, the graphic and brand design consultant and the 
communications team discuss the workload for the upcoming month and update the 
planner. All deliverables (including source and print files) will be uploaded to a dedicated 
shared folder. The graphic designer should keep the communications team involved and in 
the loop of ongoing and finalized projects, while coordinating directly with the focal points.  
The deliverables set out in the monthly workplans are the main performance indicators for 
the consultancy, alongside the correct execution of IOM/COMPASS design guidelines and 
the need for review. 
 

7. Education, Experience and/or skills required 
 
- Bachelor's degree in Graphic Design, Visual Arts, or a related field. 
- A strong portfolio showcasing a range of design and branding projects. 
- Proven experience as a graphic designer, with a minimum of 3 years in the industry. 
- Expertise in using design tools such as Adobe Creative Suite and Canva. 
- Demonstrated experience in print and digital design. 
- Proficiency in motion design, animation or video editing are considered a strong asset. 
- Proficient in graphic design principles, including layout. 
- Strong creative and conceptual thinking abilities. 
- Excellent communication skills to collaborate with team members. 



 

- Ability to manage multiple projects and deadlines simultaneously. 
- Up to date with industry trends and design software. 
- Creativity, innovation and attention to detail. 
- Experience within the UN or large INGO is an asset. 
 
The consultant should dispose of their own, top-notch equipment. Licenses for the Adobe 
Creative Package and Canva Pro can be provided by IOM. 
 

8. Travel required 
The assignment does not require travel, but the consultant may be invited to join the 
Communications team for a planning and coordination meeting in Dakar, Senegal. 
 

9. Competencies  
 
Values 

• Inclusion and respect for diversity: respects and promotes individual 
and cultural differences. Encourages diversity and inclusion. 

• Integrity and transparency: maintains high ethical standards and acts 
in a manner consistent with organizational principles/rules and standards 
of conduct. 

• Professionalism: demonstrates ability to work in a composed, 
competent and committed manner and exercises careful judgment in 
meeting day-to-day challenges. 

• Courage: demonstrates willingness to take a stand on issues of 
importance. 

• Empathy: shows compassion for others, makes people feel safe, 
respected and fairly treated. 

 
Core Competencies – behavioural indicators 
 

• Teamwork: develops and promotes effective collaboration within and 
across units to achieve shared goals and optimize results. 

• Delivering results: produces and delivers quality results in a service-
oriented and timely manner. Is action oriented and committed to 
achieving agreed outcomes. 

• Managing and sharing knowledge: continuously seeks to learn, share 
knowledge and innovate. 

• Accountability: takes ownership for achieving the Organization’s 
priorities and assumes responsibility for own actions and delegated 
work.  

• Communication: encourages and contributes to clear and open 
communication. Explains complex matters in an informative, inspiring 
and motivational way. 



 

 
 

Other: 
 
Hiring will be subject to certification that the candidate is medically fit for the intended job, 
accreditation, and security clearances.  
 
 
 
 
 
 
 
 
How to Apply: 
 
Interested candidates are invited to submit their applications via email to 
recrutementdkr@iom.int  indicating “ROWCA-HR-24-001-CFA” on the subject line, by 4 
April 2024.  
 
IOM only accepts applications with a cover letter not more than one page specifying the 
motivation for the application as well as a detailed resume/CV. Kindly share a portfolio – as 
an attachment or online. 

 
 
Only shortlisted candidates will be contacted. 
 
Posting Period: 
From  18-mars-24 to 4-Apr-24 
 

 
 

mailto:recrutementdkr@iom.int

